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24 JADMA 18 10

1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006

20,100] 19,700] 19,200] 19,600f 20,300 20,800] 21,400] 21,900| 22,700f 24,900] 26,700

5.8% -2.0%] -2.5% 2.1% 3.6% 2.5% 2.9% 2.3% 3. 7% 9.7% 7.2%

22,300] 22,000] 21,800 22,700f 23,900] 24,900] 26,300] 27,900]| 30,400f 33,600] 36,800

5.7% -1.3%] -0.9% 4.1% 5.3% 4.2% 5.6% 6.1% 9.0% 10.5% 9.5%

1-2 7
24 JADMA 18 10
/ 250 |162.0 | 68.0 |47.2 [ 42.0 [30.0 [36.8 | 26.0 | 35.2 |16.0 |90.0 [31.6 [ 9.6 |11.2 | 1.6
3 74 140.5 163.5 132.0 129.7 |13.5 [27.0 {14.9 [28.4 |13.5 |185.1 |23.0 | 5.4 ] 5.4 2.7
3 10 49 161.2 | 73.5 140.8 [44.9 124.5 136.7 |26.5 [34.7 [14.3 [87.8 | 28.6 |10.2 | 8.2 | 2.0
10 40 63 |73.0 163.5 149.2 142.9 |31.7 [36.5[28.6 [30.2 |14.3 193.7 |30.2 |11.1 |23.8 { 0.0
40 100 26 |65.4 169.2 165.4 161.5 |138.5 [38.5 [30.8 [30.8 |15.4 192.3 |130.8 |15.4 ]11.5{ 0.0
100 36 |86.1 |75.0 |66.7 |44.4 158.3 152.8 138.9 [58.3 [25.0 [97.2 |55.6 | 8.3 ] 5.6 | 2.8
1-3 8
24 JADMA 18 10
2005 217 | 31.6|] 17.9] 15.00 8.5 7.6] 5.6] 3.7] 2.5 1.9] 0.8/ 0.5 0.3] 4.0
2004 198 | 29.5|] 21.4] 13.2] 10.5] 6.6] 5.1 4.0] 3.3] 1.3]- 0.9 1.2 3.1
1-4 o
24 JADMA 18 10
250 | 68.0 | 40.4 [35.2 | 28.8 [28.4 | 25.2 [18.8 |13.2 [11.6 |10.0 | 5.6 |12.4 | 5.2
250 |31.2 |12.0 | 3.6 | 8.8| 6.8 3.6 | 3.6 | 1.6 | 2.0 | 4.0 0.8 ] 8.8 |13.2
250 |19.2 |16.8 | 7.2 110.8 {10.8] 4.0 2.8] 1.6 | 1.6 ] 4.4 0.8]10.012.0
6 2006 p.8.
2006 JADMA 2007 8 30
http://www.jadma.org/02oshirase/02d-tokei .html
7 2006 p.20.
8 2006 p.22. 100
° 2006 p.38.
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2007
2002 2003 2004 2005 2006
344 541 969| 1,542] 2,583
809 930] 1,183] 1,646{ 1,928
40 238 441 886] 1,113
1,193 1,709 2,593 4,074 5,624
57.3% 79.1%  59.1%  67-5%
1—6 11
1999 2000 2001 2002 2003 2004
EC EC EC EC EC EC
510 3.60% 910 6.07 1,480 12.20% 1,970 15.47% 2,350 16.00% 2,620  16.60%
1,190 1.80%
230 0.15% 610 0.40% 1,190 0.86% 2,650 1.87% 4,740 3.40% 6,610 4.70%
30 0.30% 590 0.35% 1,090 0.92% 1,920 1.63% 3,370 2.90% 4,210 3.50%
70 0.09% 200 0.75% 340 1.07% 620 1.97% 1,310 4.20% 2,070 6.70%
140 0.03% 270 0.17% 580 0.37% 1,330 0.79% [ 1,640 1.30% 1,830 1.40%
15 0.06% 40 0.07% 70 0.14%
170 0.08% 330 0.11% 560 0.13% 1,300 0.29% 2,190 0.50% 2,990 0.70%
2,220 4.10%
100 0.90% 220 0.16% 490 0.38% 1,090 0.78% 2,490 2.00% 3,420 1.30%
860 0.20% 2,020 2.12% 3,470 2.80% 5,770 4.70% 6,030 4.80% 3,560 5.20%
880 0.05% 1,760 0.33% 3,260 0.74% 6,100 1.45% 9,120 2.10% 10,490 2.40%
100 0.20% 540 0.25% 980 0.47% 1,390 0.67% 2,470 1.00% 1.00%
170 0.01% 440 0.56% 630 0.63% 1,160 1.17% 2,150 0.70% 3,210 16-80%
85 0.10% 310 0.03% 700 0.09% 1,550 0.21% 9,010 0.40%
2,480 0.11% 6,480 0.25% 0.55%| 14,980 0.71% 1.60%
3,360 8,240 0.26%| 14,840 26,850 1.02%| 44,240 1.60% 56,430 2.10%
- - 500 - 930
4.17% 3.28% 3.91% 4.95% 3.71% 3.24%
- 192.9% 214.8% 229.3% 123.3% 111.6%
2005 2006
EC EC
8,322 1.90% 9,860 2.23%
[ 324 0.20% 440 0.34%
1,472 0.20% 2,040 0.34%
223 0.10% 5,710 1.71%
630 1.50%
3,797 3.90%
826 0.90% 1,110 1.25%
1,512 0.80% 1,950 1.06%
3,595 3.10% 5,080 2.18%
215 0.20% 0.57%
684 0.50% 870 0.57%
/
1,204 / 1,350 /
8,581 / 11,900 /
1,896 / 2,110 /
327 / 530 /
847 / 960 /
119 / /
34,575 / 43,910 /
21,580 1.60% 27,060 2.03%
1.50% 1.63%
- 135.8%
10 2007 7 24
1 12 18
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14 JADMA 2007 6
n
374 54.0% 30.5% 22.2% 19.3% 16.3% 19.3% 15.0% 8.8% 8.0% 5. 1% 4.0% 1.3% 1.3% 0.0%
29 73] T74.0% < 26.0% 6.8% 4.1% 6.8% 12.3% 12.3% 4.1%  26.0% 8. 2% 2.7% 0.0% 1. 4% 0.0%
607] 36.7% 46.3%W 22.4% 22.4% 24.1% 22.1% 20.6% 8. 4% 7.6% 6.4% 3.5% 1.8% 3.0% 0.3%
29 104] 48.1% 49.0%  16.3% 5.8%  15.4% 7.7%  20.2% 2.9%  22.1% 11.5% 1.0% 1.9% 1.0% 0.0%
1—8 13
14 JADMA 2007 6
374  13.9%| 14.2%f 38.5% 22.2%] 17.6%| 10.4%| 13.4%| 15.5% 25.1%| 11.0% 8.6% 8.8%) 6.4% 10.7%| 10.4%
29 73 9.6%| 11.0% 57.5% 57.5% 6.8%) 8.2% 9. 6% 5.5% 21.9% 2.7% 5.5% 8.2 6.8% 11.0% 4._1%
607| 44.2%| 43.3%] 23.6% 26.7%] 20.4%| 24.2%| 18.8%| 16.6% 10.0%] 13.5% 13.8%| 12.7%| 13.5% 10.2%| 10.0%
29 104) 36.5%| 49.0% 33.7%| 14.4% 8.7% 29.8% 25.0% 8.7% 6.7% 11.5% 5.8% 7.7% 16.3%] 15.4% 4.8%
12 2007 14 p.24.
8 2007 14 p.38.
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1_9 19

1979 3,043,765 8,620,899
1982 3,870,016 10,179,869
1985 4,172,602 10,719,691
1988 5,202,521 12,267,551
1991 6,545,576 14,884,576
1994 6,343,496 14,269,027
1997 5,913,391 13,356,356
1999 6,040,025 13,001,898
2002 4,959,654 10,976,944
2004 5,227,490 10,982,141

B A - FEIRE
16,000,000 o - iR BoEYS g

14,000,000
12,000,000 =
10,000,000 -
8,000,000
6,000,000
4,000,000 ™
2,000,000

0 1 1 1 1
1979 1982 1985 1988 1991 1994 1997 1999 2002 2004

1-10 20

2002 2003 2004 2005 2006

83,447| 81,117] 78,788] 78,415] 77,700

21,312 20,717| 19,735] 19,615] 19,435

9,783] 9,734] 9,697] 9,894| 9,972

- -2.8% -2.9%] -0.5%| -0.9%

- -2.79%| -4.74%| -0.60%| -0.92%

- -0.50%| -0.38%| 2.03%| 0.79%
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18 20 http://www.meti.go. jp/statistics/index.html
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1-11 F1 2
20 22 23 25 26 27 28 30 31 34
PC 92 60 +6
70 +13 82 +6 +6 83 +6
SNS SNS 94 +7
70 66 +6
+11 +7
31 +4
64 57 39  +3%
+10 +3 49  +7
50 +8 45 43
44
+5 40 45
40 +5
42 +7 39 37 41 86 +4
+1 +4 +3
26 29 43
+6 34 45 +3 +5
SNS22 +6 29 23 39
+3 +4 +6
31 +7
36 47 32 42 51 +2 64 66
+3 +6
SNS 14 +4 20 53 51
+4 33 43 +6 +4
13 22 28 +5
+3 +3
F1 M1 F1 Vol.1 06.11.6 Media Shakers
24
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[ 11 3 18 34 ( )
L 1 ( )
[ 1 2,500
18 55 19 70 20 34 75
18 62 19 63 20 34 75
[ 12006 8 19 8 26
L 1

11




1-12 M1 %
20 22 23 25 26 28 29 31 32 34
*54  +8
SNS SNS
78 +4 77 43 82 +8
19 62 M1
75 42 - 82 81 61
+5 +4 +11
SNS15 +3 40
48  +7 +4 46 45
32 39
+3 +3
22 +6
29 - 66 68
+3 47 46 +7 +10
SNS9 +2 29 57 37 +4
+3 +2
16 19 +6
+4
M1 M1 F1 Vol.1 06.11.6 Media Shakers
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2003 p.36. Baudrillard,1970,p.11.
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10 20 FiM1

38

3B (2005 p.125.
a7 2 1-6
3 2003 pp.35-36.

p-87.McCracken(1988) pp.46-47.
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1966 pp.118-119. 2000 pp.62-63.
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2.
3. SHIBUYA109
4. Voi
5.
6.
7. haco.
8. ZOZORESORT
9.
1988 p.18

39

2003 p.26. R.Mason 1998

Mason(1998)  pp-1-8, p.223.
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1. 2. 3. 4.
o o o o
SHIBUYALOS : haco. | ZOZORESORT
Voi
/ (G
20 10 20 1020 20 30 20 30 20 30 20 20 20
120 350 110 400 380 130 670 600
2004 2006
2003 1999 1979 1037 2003 4 2001 2004 1998 5 2001
2006 13 130 266 - 33.9 35.9 71 45 6
2005 253 18.6 30.6 66 18
2004 11.7 26.9 12
2003 235 24.7
2002 19.3
2001
1995 140
[ 1
2007 7 HP
http://www.fcn._co. jp/kfm/zt/zone_women_j -html
2006 130 E 80 2005
2007/11/16
SHIBUYA109

109 MEN®"S NET http://mens.109-2. jp/webshop/main
mfm http://www._magaseekformen.com/

haco.men http://www.felissimo.co.jp/haco/hacomenlsd/
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http://gw. tv/fw/shop/tgc/

SHIBUYA109
http://e-shop.shibuyal09. jp/webshop70/main

http://www.magaseek.com/

Z0ZORESORT
http://zo0zo.jp/
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girlswalker.com®
girls shopping PC fashionwalker.com
42
girlswalker.com® 5 2005 8
TeC 4
2007 3 3
70 25 4
2 2
TGC BS
TGC
E
10
PC
TGC
401999 8 1.F1
F2 3.
4. 5.
6. 8.
2
http://www.xavel .com/ 2007 ,p-103. 2007 3 130
41
23 EC
42 2007 p.106. girls shopping 22
PC fashionwalker.com 25.5 26
Yahoo!FASHION 3 ShORTY ~ ESTIE  JADE
43
700 2004
0.4 2004 8 5 9
44 2
6
TGC PC

http://www.xavel .com/press/press73.html
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TGC

TGC
1910
46
TGC
TGC
2007 3 3 TGC
3-2 10
4 2004
3-5
4 2004 p.98.

TGC

45

20

TGC
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3-2 TGC
2007/3/3 13 14 TGC
n

Q1. 21 8
Q2. 21 20
Q3. 13 13

TGC

47
5
48
45
4 2003 p.25-26. Simmel 1911 —
R_Girard 1961 —
Simmel 1911 p-34.-38.
Girard 1961 pp-2-3. Simmel
T.Veblen Simmel
Veblen 1899 pp-2-3.

8 SankeiWeb 1-3

http://www.sankei.co. jp/seikatsu/trend/070508/trd070508002. htm
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TGC

TGC CECIL McBEE
49 1st

50

TGC

3-3 % TGC

3-3 4
2007 3 3

14:00
15:00 [1st Stage 8
16:15 |1st TAMIA)
16:35 [SOFTBANK

16:55 |2nd Stage 7
17:30 1st
18:05 |2nd DJ 0ZMA)
18:35 (3rd Stage 5

19:10

19:20 |3rd )
19:35
20:10 |4th Stage 5
20:15

-com

20:55 |4th MINMI)
21:00

¥ T6C 4 CECIL McBEE

Retro Girl  Retro Marine 80sLuxurious Sweet Cruise 60 80

CECIL McBEE
fashionwalker.com

http://gw.tv/fw/shop/pc/contents/tgc/07ss/showreport/1st/cecilmcbee/index.html
50 2007 3 17
51 2007  TOKYO GIRLS COLLECTION 2007SPRING/SUMMER

23

23



52

3-4
girls walker.com
girls walker.com/TGC LIVE

2007 3 3

3-4

=Stage Menu=

1st
STAGE

MAISON GILFY
Shopping/LIVE Photo-|-

CECIL McBEE
Shopping/LIVE Photo

SWORD FISH

CECIL McBEE
Brand Concept

Shopping/LIVE Photo

LIP SERVICE

Shopping/LIVE Photo

CECIL McBEE

52
53 TGC

53

ALBA ROSA

24



TGC

3-5
TGC
3-6
Joias( ) Jolly Boutique
BNX LITIRA
Joias( ) 1 TGC 2005 8 7

2005 8 25 23
1 40 2008 1 2006 8 28 Joias

http://joias.jp/

ALBA ROSA

ALBA ROSA
rich relax natural
RICH CASUAL
http://www._albarosa-japan.com/
Joias( ) Joias

Joias
http://joias.jp/
Jolly Boutique
http://www. jollyboutique.com/pc/brand/concept.html
LITIRA ' "

NEW "LITIRA" 10

"Up Stage"
MIX 3 http://litira.jp/pc/

25






2. - SHIBUYAL09
]
SHIBUYA109
54
SHIBUYAL09
1996
1 1997
1999 EGOIST
SHIBUYA109
9
40 58
PC
109
30
5 1979
SHIBUYA109
55
% 109
57
253 2006 266
5 SHIBUYA109
1990 190 1995 140

59

109

57

59

56

110

2004

20

KEY PERSON

T™MD °°
70

17 22

oL

SHIBUYA109

2005

2007 6 8
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SHIBUYA109

2,000
6
60
SHIBUYA109
61
62
SHIBUYA109
109
60 2004 10 1
61 2007 p.179.
62 10
109
10
21
63
p.134.

64

http://www_shibuyal09.jp/shops/index_I._htm
SLY

SHIBUYA109

Ageless

63

64

SHIBUYA109

glamorous

Sexy

109

SHIBUYA109

109

2004 5

SHIBUYA109

Glamorous

60s”

2005

28



109

SHIBUYA109
109
3-7 109
SHIBUYA109
65
3-7
109 PC
http://e-shop.shibuyal09. jp/webshop70/main 2007 6 24
7
6F
5F 109
4F
3F
2F
1F
1 STYLE 01
FL—A ] P(STYLE 02
STYLE 03
STYLE 04
NEW
http://www_sly. jp/
mousy Wearable Strength "
mix
http://www.moussy.ne.jp/jp/index.html
rienda
http://www._rienda.jp/
GILFY WE ARE ONES MORE mens like
detail cute & sexy

http://www.gilfy.com/concept/
65 2005 p.133.

29
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™MD 66
SHIBUYA109 90 109
38 SHIBUYA109
70 30 7 109
25 75 109
SHIBUYA109
SHIBUYA109
109
3-8
3-8
J v
SHIBUYA109
v
: v
: 109

: v

,[ § ....... . 4.@

NS
—_
66 109 2007 3 9
67 PC 60 70 30 40

30




SHIBUYA109
CECIL McBEE(
69
16
71
72
73
CanCam ViVi JJ
68
68 SHIBUYA109 2000

69

70
71

72

73

74

http://gw.tv/fw/shop/cecil/pc/

2007 8 19
2 1 1 1 9 4 2
1 2 2 1 3 1 2
CECIL McBEE
CECIL McBEE
http://www.cecilmcbee.net/index.html
109 net vivi

68

74

109

109

109

70
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IT

75

76

" peppers and Rogers(1997) pp.14-15.

PC

75

77

2007

8

20

76
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magazine

PC
CanCam Ogoi
4
380
30
82006 6
Ray Ray Select Shop

MORE

79

E
seek
2000
B pPC i
53.8
5 7
(2007 3 7
OL
PC
2006
CanCam CanCam Fashion mall
with with online shop
19 3 19 6 27

2003

20

34



CanCam

70 7
300 3-10
20 30
3-11
5 7
3-12
PC
3-13
3-10
2006
http://www. j-magazine.or. jp/data 001/index.html
2005 9 1 2006 8 31
CanCam 715,417
MORE 597,500
with 590,000
non no 440,870
30 LEE 311,667
Ray 244,683
LUCi 155,633
3,055,770
2005 9 1 2006 8 31 1

1 1

35




3-11

2006

http://www.j-magazine.or.jp/data 001/index.html

35

30

25

20

15

10

e CanCam

=== \|ORE

e \yith

e===Non no

e RaY

| uci

non no

CanCam

5
0 0 2|3 56 9 |12 |15 30
1 |14 |17 18 |19 |20 |21 |22 |23 |24 |25 |26 |27 |28 |29

= CanCam 3.216.3|6.5(10.6/10.9/11.8/12.3|11.6| 9.3 | 7.1 10.4
e | ORE 0.9/1.4]3.3/5.9/7.9|10.3/9.8|8.8|8.3|9.4/5.8/6.1| 5 |17.1
e yi th 0 0 0 [0.2/0.3{0.7|0.8|1.7|3.8|7.719.9|9.5/10.4|11.7{9.2|8.7|6.2|4.3|14.9
=non no | O 0 0 0 3 17 |17.8(17.2| 15 |10.4| 6.4 | 4.6 | 3 2 1 ]10.6/1.2]0.4|0.4
= Ray 0.2]0.1] 0 0 0 [5.5(8.8(11.4|/9.5|10.3/9.6|9.2|10.9| 7 5 [3.5| 3 |2.1|3.7
| UCi 0 0 0 0 |1.5(2.4/0.2|5.2|4.74.7/3.2|5.2|7.7|5.4/5.5| 6 |6.7]9.6|31.8
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2006
20
CanCam
25 26
MORE
20
with
20
non no
20 30
Lee
18 23
Ray " "
28
Luci
3-13
magazine fashion 2
3

magazine
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3-14

80

3-14
PC
http://ww.magaseek.com/ 2007 8 9
magazine
fashion | —1 CanCanm CanCan : :
Ray AneCan E ;
COOL LUXURY non-no s mall with : | CanCam || 9 | .
ELEGANCE BASIC with Ray : :
SWEET FEMININE GET MORE! MORE | 222 225 ||}
SEXY GLAMOROUS LUCi LUCi : :
REAL MODE LEE non-no :- [: ‘:
CASUAL MIX Oggi oy 0
BAG & SHOES/GOODS JJ ®eeesssecsssceccscnsocan®
ACCESSORY/WATCH CLASSY
ViVvi
Vingtaine
| R
| CanCam9 p222 P225
3 13
fashion
2000 8
2007 3
81
82
86.2
13.0
80 2005 p.133.
81 19 3 19 6 27

82

http://www.outletpeak.com/

38







53.8 (2007
3 200

85

3-16

3-16

magazine

seek

84 , 19 3 2007
25 3 200 20
[EC] 10 F2 [ 1
Web
8 IR 2007 8

04

20

27

25

40
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4. - ZOZORESORT

8 ZOZORESORT &
19 10 24
SNS
ZOZOTOWN  ZOZORESIDENCE  ZOZONAVI
ZOZOWALKER ZOZOARIGATO Z0Z0Q&A

Z0ZORESORT
CG
Z0OZORESORT
Z0ZOTOWN
8 2000 10 EPROZE
UNITED ARROWS 8
2004 12
ID 40 25
54 6 %0 64
565 2007 8 19 o
8 1998 5 CD 2000 10
45 (2006 3
87 ZOZORESORT Z0ZOTOWN ZOZONAVI
ZOZOWALKER Z0Z0Q&A Z0ZORES IDENCE Z0ZOARIGATO
Z0ZORESORT
(BtoC) (BtoB) (CtoC)
19 11 7
8 2003 p.25. J.Baudrillard 1970
J.Baudrillard 1970 p-74.
8 2005 p.135.
%0 23 I.M.press Live! 5 EC Z0ZOTOWN
%2007 9 1D 60 33
59 680
19 11 7

42



ZOZOTOWN

92 26
94
PC
96
97
CG PC
1 LuiiRe
CG

1.CENTRAL,2.MEN Z0ZO SELECT,3.WOMEN Z0ZO

SELECT,4.CONCEPT,5.ADVANCED, 6.DESIGNERS, 7. TREND, 8. INNOVATIVE, 9.URBAN, 10.LIFE STYLE,11.KIDS

11
93
% ZOZOTOWN
PC
ZOZORESORT
ZOZORESORT ZOZOTOWN
CG
TREND
98
92 11
93 2007 p.113. 2006 10
16

http://japan.internet.com/ecnews/20061110/5_html

o4 2007 5 7
% WARP 11
WARP  http://zo0zo.jp/_news/2543/2543 .html
9 2007 p.114.
o7 2005 5 24
%  LuiiRe
Z0ZOTOWN LuiiRe

55 45 40
Japan.internet2006 11 10

1 2020 BOUNTYx HUNTER

LuiiRe

http://zozo. jp/shop/luiire.html
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3-17

Z0ZOTOWN
3-17
Z0ZORESORT PC
http://zozo.jp// 2007 11 23
ZOZORESORT Women*s
Z0ZORESORT Jacket
. o cm
Z0ZOTOWN Men"s o kg
BIG IMAGE|[SIZE INFO
ZOZONAVI [:::::::::]
Z0ZOWALKER MENS/WOMENS Q&A
20708 1]
ZOZORESIDENCE
Z0ZOARIGATO
MENS/WOMENS
11 23
URL
PC
1D
Z0ZOTOWN
99 EC
100
EC LICLIS to1
% Z0ZOTOWN UNITED ARROWS
http://zo0zo. jp/shop/unitedarrows/
green label relaxing BEAMS  BEAMS WOMEN ~ JOURNAL STANDARD  nano universe
SHIPS SHIPS JET BLUE SHIPS for women Another Edition
100 ) 2007 6 24
101 LICLIS  http://www.liclis.com/

LICLIS Z0ZOTOWN

http://www.united-arrows.co. jp/fag/category02.html
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DESIGNERS
DIESEL 102
103 DIESEL
104
105 DIESEL
Z0ZOTOWN
Z0ZOTOWN
Z0ZOTOWN
Z0ZOTOWN
3-18
102 DIESEL Japan http://ww.diesel.co.jp/site.html
103 DIESEL  SWEAT SEMOTO MEDIUM
7 8
104 ( DIESEL OSAKA 2007 6
105 DIESEL

106

(sales funnel)

http://zozo.jp/shop/diesel/

DIESEL

106

10 )

ZOZOTOWN

¥20,790 2007

(purchase funnel)
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3-18

CG

i

Z0ZOTOWN
Z0ZOTOWN
o o
Z0ZOTOWN Fast Ticket(T™)
107
108
Z0ZORESIDENCE
SNS 109
107 COMING SOON
108 FastTicket(TM) Z0ZOCARD
109 Social Networking Service
Web Web 1Tpro

http://itpro.

nikkeibp.co.jp/article/Keyword/20070404/267402/
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110

3-19

3-19  ZOZORESIDENCE
2007 8 19
1 UNITED ARROWS 351 1 JORNAL STANDARD 8
47 2 And A 261 2 KRIS VAN ASSCHE( 3
620 - 3 X-girl 157 3 DIOR HOMME( 3
4 WR 156 4 under cover JUN TAKAHASHI 7
208 5 zucca 143 5 choco shake 1
6 Another Edition 127 6 toga 1
19 7 FRAPBOIS 107 7 CHEAP MONDAY 1
38 8 TSUMORI CHISATO 100 8 Paul Smith 13
68 9 SWAGGER 95 9 12
29 10 Sleep 92 10 Ehyphen world gallery 4
38 11 HYSTERIC GLAMOUR 91 11 MARC JACOBS 7
2 12 JEANASIS 74 12 marc by marc jacobs 9
13 LAD MUSICIAN 63 13 1
37 14 HARE 60 14 nymphea 1
40 15 VICTIM 58 15 NEXUS 7 16
10 16 Carolina Glaser Cheryl 56 16 2
4 17 revolver 53 17 OSMOSIS 2
21 18 LOWRYS FARM 52 18 RAF BY RAFSIMONS 5
15 19 MACKDADDY 51 19 MARTIN MARGIELA 10
4 20 glamb 47 20 RAF SIMONS 3
50
PC 8
17
9
7
23
3
10
1
68
Z0ZOTOWN
CD
110 2002 pp-82 83.
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CD

FRIENDS
3-20
Z0ZOTOWN SNS
SNS Z0Z0
111
3-20
SNS
Z0ZONAVI Z0ZOTOWN
TEL
12 SOLDOUT
Z0Z0
2,471 2007 8 19
GPS
1 EC Z0ZOTOWN CNET Japan Venture View

(2007 5 11 )
http://v.japan.cnet.com/column/interview/story/0,2000067541,20348621-2,00.htm
12 2006 11
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3_21 113
ZOZOWALKER 14

3-22
3-21
Z0ZOTOWN PC
http://navi.zozo. jp/open/url.html 2007 8 19

ZOZONAVI

N

OFFICIAL WEB
SHOP INFOMATION

URL

STYLE PHOTO

HANDLING BRANDS
SHOP CONCEPT
MAP
Google

s 2003 pp.29-30.

14 Z0ZOWALKER ( 19 7 ) 40

3
CNET Japan 2007 7 9 Z0ZOTOWN
Z0ZOWALKER

http://japan.cnet.com/news/media/story/0,2000056023,20352445,00.htm
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2003

4-1

4-1

4-2

TGC

SHIBUYA109

300

ZOZOTOWN

ZOZOTOWN

2,471

64
565

CG

CG
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TGC

SHIBUYA109

4-1
Z0ZOTOWN

4-2

15 Rayport and Jaworski (2005) pp.62-69.

115
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116

117

6 Schmitt,B.H.(1999) p.97,pp.241-242.

RELATE

RELATE

117

RELATE

5
RELATE

RELATE

2003

RELATE
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118

48

, Web 2003 No.2
http://kouhou.city.kobe. jp/magazine/backnum/backnumber0308/panoramic/index.html
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2002

2006
2007
2004
2007  TOKYO
2003 2
2007 5

Peppers,D. and Rogers,M.(1997) Enterprise One to One; Tools for Competing in the
Interactive Age, Bantam Doubleday Dell Publishing Group, Inc.
’ , , iMi

, ONE to ONE )
Rayport,J.F. and Jaworski,B.J.(2005) Best Face Forward,; Why Companies Must Improve
Their Service Interfaces With Customers, Diamond Harvard Business Review,August 2005

Schmitt,B.H.(1999) Experiential Marketing, How to Get Customers to SENSE, FEEL, THINK,
ACT, and RELATE to Your Company and Brands, The Free Press

2006  2006AW /
http://www.fcn.co. jp/kfm/zt/zone women j.html
2007 19 11 7

2007 TOKYO GIRLS COLLECTION
BOOK2007SPR ING/SUMMER
2007 TOKYO GIRLS COLLECTION

2007SPRING/SUMMER
2007 20 2 1
19 7 13
2007 19 2
2007
Media Shakers 2006 M1 F1
M1 F1 Vol.1l 06.11.6
2006
2006 16
2005 Vol .55
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No.3 4 2005 2

2007
2007 5 15
2007 X
2007 3
2006 2006
2006 24
2007 14
2005
2006
2007 19
2007 19 3
2007

2007 3 17
2007 8 20
2007 2 9
109 2007 3 9
2020 2007 5 7
IR 2007 8 9
2007 8 20
2007 6 24

57




MBA

MBA

0B

58



2006

2006

2006

2006

2006

2006

2006

2006

2006

2006

2006

2006

2006

2006

2006

2006

10

11

12

13

14

15

16

CSR
IT
SA
CSR
CSR
DPC

CSR

6/2006

9/2006

9/2006

9/2006

9/2006

9/2006

9/2006

9/2006

10/2006

10/2006

11/2006

11/2006

11/2006

11/2006

11/2006

12/2006
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2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

10

11

12

13

14

15

16

17

Y
F
S VCP Value Creation Path
VCP
VCP(Value Creation Path)
VCP T
A
SS VCP
S VCP(Value Creation Path)
A VCP(Value Creation Path)

Value Creation Path

Product-Generation Patent-Portfolio Map

4/2007

4/2007

3/2007

4/2007

4/2007

4/2007

4/2007

4/2007

10/2007

4/2007

4/2007

4/2007

5/2007

5/2007

5/2007

9/2007

10/2007



2007

2007

2007

2007

2007

18

19

20

21

22

10/2007

10/2007

11/2007

12/2007
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