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5 Amazon

Us UK | Germany | France | Japan | Canada | China

Books 95 98 98 00 00 02 04
Music/Video 98 99 99 00 01 02 04
DVD/Rental* 98 99/04 99/05 00 01 02 04
Video Games & Software 99 00 00 01 01 03 04
Electronics 99 01 01 05 03 04
Toys & Baby 99 01 04 07 04 04
Tools & Hardware 99 04 04
Kitchen & Housewares 00 04 04 03 06
Magazines 01 02 04
Office Products 02
Apparel & Accessories 02
Sports & Outdoors 03 07 06 05
Gourmet Food 03
Jewelry/Watches 03 07 07 07 06
Health & Personal Care 03 06 06
Beauty 04 06
Musical Instruments 04
Grocery 06
Automotive 06
Third Party Sellers

Marketplace 00 02 02 03 02 03

Merchants@ 02 06 06 07
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